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Able to understand 1. Understand Lecture 0%
approaches and the scope of the media,
scientific disciplines | lecture material Question
related to tourism on Tourism d
planning and policy | Planning 1. and answer

Understand the 2X50

approaches used

in Tourism

Planning 2.

Explain the

scientific

disciplines related

to planning and

developing

tourism areas
Able to understand 1. Able to define Lecture 0%
tourism concepts tourists and media,
from various social tourism activities Question
science disciplinary | and their d
approaches differences from and answer

other activities 2. 2X 350

Able to

understand the

approaches used

in defining

tourism

(sociology,

anthropology,

social

psychology,

economics,

community and

ecology)
Able to explain the 1. Able to provide Lecture 0%
relationship an overview of media,
between the phenomenon Question
globalization and of corporate d
the emergence of globalization and and answer
new tourism its impact on 2X50
destinations, as society 2. Able to
well as its explain the flow
relationship to the of globalization
development model | and its impact on
of a region. sustainable

development 3.

Able to explain

the position of

tourism in the

world economic

order
Able to provide 1. Able to explain Lecture 0%
arguments about that tourism and media,
human rights and traveling is a right Question
needs to travel, for everyone 2. d
express culture and | Able to explain and answer
be part of different the human right 2X50
cultures in a plural, to create art and
multicultural society | culture 3. Able to

explain tourism

as a necessity in

human life and its

relationship to

other basic needs
Able to provide an 1. Able to explain Lecture 0%
overview of the and understand media,
understanding of the market and Question
the market and structure of the d
structure of the tourism industry and answer
tourism industry, 2. Understand 2X50
mechanisms in the market
tourism industry, mechanisms in
the size and the tourism
potential of the industry 3. Know
tourism market, as the potential of
well as the domestic and
characteristics of international
tourists both tourism markets
domestic and 4. Understand
foreign. the

characteristics of

domestic and

foreign tourists
Able to provide 1. Able to explain 0%
arguments about the need for the 2 X 50
whether or not government to be group
there is a need for involved in the discussion
government tourism sector and

involvement in the
development of the
tourism sector

from a historical
perspective 2.
Able to explain
the need for the
government to be
involved in the
tourism sector
from an economic
perspective 3.
Able to explain
the role of the
government as a
provider and/or
facilitator of
tourism activities

presentation
media




7 Able to explain the 1. Able to 0%
importance of understand the 2 X 50
tourism planning at | importance of group
a strategic level as tourism strategic di .
well as the stages planning to Iscussion
followed in the protect local and .
tourism planning culture and the presentation
process natural media

environment 2.
Able to explain
the stages in
tourism strategic
planning starting
with establishing
TOR,
environmental
impact
assessment,
setting mission
and objectives,
consultation with
stakeholders,
developing
options, deciding
strategy,
implementing
strategy, and
carrying out
monitoring,
evaluation and
feedback.

8 Midterm exam 0%

2X50

9 Able to explain the 1. Able to explain 0%
tourism sector why the central 2 X 50
planning process at | government group
the central needs to be di .
government level involved in Iscussion
and the parties tourism planning and )
involved in it 2. Able to explain presentation

the stakeholders media
at the central
level who are
involved in
tourism planning
3. Able to provide
an explanation
about the
management of
tourism policy
formulation at the
central level

10 Able to explain 1. Able to explain 0%
tourism the importance of 2 X 50
implementation at implementation group
the central and difficulties in di .
government level, implementing Iscussion
the parties involved | tourism planning and )
in it, and the 2. Able to explain presentation
instruments used in | the involvement media
implementing of stakeholders in
tourism policy the

implementation of
the tourism sector

11 Able to explain 1. Be able to 0%
tourism planning explain the need 2 X 50
and for local group
implementation at government di .
the local involvement and IScussion
government level, responsibility in and )
the parties involved | tourism planning presentation
in it, the 2. Identify parties media
instruments used, at the regional
as well as the level who have
effectiveness of an interest and
local actor are involved in
involvement in tourism planning
implementing 3. Explain the
tourism policy public

administration
process for the
tourism sector at
the local
government level

12 Able to explain the 1. Able to explain Discussion 0%
s%/nerggl between tEe imlponanﬁe of and
the public sector the relationship i
and the business between the ’};-’Arej_enttatlon
sector in the public and ediato
tourism industry business sectors 2X50
and how the in tourism groups

synergy between
the two sectors is
organized.

activities 2. Able
to identify the
institutions
involved and their
diverse roles 3.
Able to provide
an explanation of
how the
relationship
between the
business sector
and the public
sector is
organized 4. Able
to explain the
practices of
relations between
the public sector
and the business
sector in tourism
management
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Able to explain the
importance of
controlling the
tourism industry by
the public sector
and its relationship
with sustainable
development
programs.

1. Be able to
explain the
importance of the
public sector in
controlling the
tourism industry
2. Be able to
explain the actors
involved in
controlling the
tourism industry
3. Be able to
explain the roles
and
responsibilities of
public sector
managers in
controlling the
tourism industry
1. Explain control
of the tourism
industry in
relation to
sustainable
development

Discussion
and
Presentation
Media to

2 X 50
groups

0%

14

Able to provide an
explanation of the
concept of
sustainable tourism
and the issues that
accompany it and
students' ability to
provide
recommendations
for the
implementation of
sustainable tourism
programs

1. Able to provide
an overview of
the nature of
sustainable
tourism 2. Able to
explain issues in
sustainable
tourism 3. Able to
explain the
impact of
globalization on
sustainable
tourism 1. Able to
provide
recommendations
for implementing
sustainable
tourism programs

Discussion
and
Presentation
Media to

2 X 50
groups

0%

15

Able to provide an
explanation of the
role or involvement
of special groups in
society in the
tourism industry

1. Able to provide
an overview of
women's
involvement in
the tourism
industry 2. Able to
provide an
overview of the
involvement of
people with
disabilities in the
tourism industry
3. Able to provide
an overview of
the involvement
of children and
teenagers in the
tourism industry
1. Able to provide
an overview of
the involvement
of the elderly in
the tourism
industry

Discussion
and
Presentation
Media to

2 X 50
groups

0%

16

Final exams

2 X50

0%

Evaluation Percentage Rec

ap: Case Study

[ No [ Evaluation

Percentage

0%

Notes

1. Learning Outcomes of Study Program Graduates (PLO - Study Program) are the abilities possessed by each Study Program
graduate which are the internalization of attitudes, mastery of knowledge and skills according to the level of their study program obtained
through the learning process.

I o o

The PLO imposed on courses are several learning outcomes of study program graduates (CPL-Study Program) which are used for the
formation/development of a course consisting of aspects of attitude, general skills, special skills and knowledge.

Program Objectives (PO) are abilities that are specifically described from the PLO assigned to a course, and are specific to the study
material or learning materials for that course.

Subject Sub-PO (Sub-PO) is a capability that is specifically described from the PO that can be measured or observed and is the final
ability that is planned at each learning stage, and is specific to the learning material of the course.

Indicators for assessing ability in the process and student learning outcomes are specific and measurable statements that identify the
ability or performance of student learning outcomes accompanied by evidence.

Assessment Criteria are benchmarks used as a measure or measure of learning achievement in assessments based on predetermined

indicators. Assessment criteria are guidelines for assessors so that assessments are consistent and unbiased. Criteria can be quantitative
or qualitative.

© N

Forms of assessment: test and non-test.

Forms of learning: Lecture, Response, Tutorial, Seminar or equivalent, Practicum, Studio Practice, Workshop Practice, Field Practice,
Research, Community Service and/or other equivalent forms of learning.

Learning Methods: Small Group Discussion, Role-Play & Simulation, Discovery Learning, Self-Directed Learning, Cooperative Learning,

Collaborative Learning, Contextual Learning, Project Based Learning, and other equivalent methods.
10. Learning materials are details or descriptions of study materials which can be presented in the form of several main points and sub-

topics.

11. The assessment weight is the percentage of assessment of each sub-PO achievement whose size is proportional to the level of difficulty
of achieving that sub-PO, and the total is 100%.



12. TM=Face to face, PT=Structured assignments, BM=Independent study.
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