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Learning Project Based Learning
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Program PLO study program that is charged to the course

Learning T

Outcomes | Program Objectives (PO)

(PLO) PO -1 Students are able to understand the concepts and basics of entrepreneurship, create creative and innovative ideas,
prepare business plans, develop entrepreneurial process models, apply business plan practices, develop business
strategies in accordance with the chosen business field, have intelligent, independent, honest, creative, collaborative
character. , tough, thrifty, and caring in entrepreneurial practice activities.

PLO-PO Matrix
P.O
PO-1
PO Matrix at the end of each learning stage (Sub-PO)
P.O Week
1] 2 3| 4 5 6 7 8 9 10 | 11 | 12 | 13 | 14 | 15 | 16
PO-1

Short This course discusses entrepreneurship concepts, types of entrepreneurship, characteristics and values of entrepreneurship, various

Course theories about entrepreneurship, business ideas and opportunities, creativity, innovation, factors that trigger entrepreneurship,

Description | entrepreneurial process models, entrepreneurial competencies. preparation of business plans and their implementation, business ethics,

and the use of technology in entrepreneurship.

References | Main :

1. M. Anang Firmansyah & Anita Roosmawarni. (2020). Kewirausahaan (Dasar dan Konsep). Pasuruan: Qiara Media.
2. Agung Purnomo, Acai Sudiman, Abdurrozaq Hasibuan, Andriasan Sudarso, Syafrida Hafni Sahrir, Salmiah, Rini Mastuti, Dina
Chamidah, Try Koryati, & Janner Simarmata. (2020). Dasar-Dasar Kewirausahaan: Untuk Perguruan Tinggi dan Dunia Bisnis.
Medan: Yayasan Kita Menulis.
3. Wagino, Bulkia Rahim, Hariyadi, Yudha Aditya F, Ganefri, & Asmar Yulastri. Kewirausahaan Digital. (2022). Padang: CV.
Muharika Rumah limiah.
4. Moh. Alifuddin & Mashur Razak. Kewirausahaan Strategi Membangun Kerajaan Bisnis. (2015). Jakarta: MAGNAScript
Publishing.
Supporters:
1. Muhammad Rifai & Husinsah. Kewirausahaan dan Manajemen Usaha Kecil. (2022). Medan: Perdana Publishing.
2. Abdul Manap. Manajemen Kewirausahaan Era Digital Edisi Revisi. (2021). Jakarta: Mitra Wacana Media.
3. Rizky Ameliah, Umar Abdul Azis, Gerhan Ghofari, Birgitta Purnama Putri, Riska Agustin, Elizabeth Winda Alfanisa, &
Mohammad Diaz Praditya. Strategi Kewirausahaan Digital Sebuah Panduan untuk UMKM, Startup, dan E-Commerce. (2018).
Jakarta: Kemkominfo, Center for Digital Society, dan Siber Kreasi.
Supporting | Diah Hari Kusumawati, S.Si., M.Si.
lecturer Meta Yantidewi, S.Si., M.Si.
Help Learning,
. Learning methods
Final abilities of Evaluation Student Assignmenis,
. [ Estimated time] Learning
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stage Indicator Criteria & Form Offline ( Online ( online )
(Sub-PO) offline )
(1) (2) (3) (4) (5) (6) (7) (8)
1 Able to understand Explain the Criteria: Presentation, Material: 2%
the concepts and concept and Criteria: Student discussion concepts and
basics of ) basis of | participation in class | and question basics of
entrepreneurship entrepreneurship and answer entrepreneurship
(types, (types, Form of 2% 50 A |
characteristics and | characteristics | accoccment - X (types, values
values) and values) €3 C minutes and behavior)
Participatory Activities References: 1]

M. Anang
Firmansyah &
Anita
Roosmawarni.
(2020).
Entrepreneurship
(Basics and
Concepts).
Pasuruan: Qiara
Media.

Material:
concepts and
basics of
entrepreneurship
(types, values
and behavior)
References: 2]
Agung Purnomo,
Acai Sudiman,
Abdurrozaq
Hasibuan,
Andriasan
Sudarso, Syafrida
Hafni Sabhrir,
Salmiah, Rini
Mastuti, Dina
Chamidah, Try
Koryati, & Janner
Simarmata.
(2020).
Entrepreneurship
Basics: For
Universities and
the Business
World. Medan:
Kita Write
Foundation.

Material:
concepts and
basics of
entrepreneurship
(types, values
and behavior)
References: 1]
Muhammad Rifai
& Husinsah.
Entrepreneurship
and Small
Business
Management.
(2022). Medan:
Perdana
Publishing.

Material:
concepts and
basics of
entrepreneurship
(types, values
and behavior)
References: 4]
Moh. Alifuddin &
Mashur Razak.
Entrepreneurship
Strategy to Build
a Business
Empire. (2015).
Jakarta:
MAGNAScript
Publishing.




Able to understand
the process,
function and role of
entrepreneurship

Explain the
process, function
and role of
entrepreneurship

Criteria:
Student
participation in class

Form of
Assessment :
Participatory Activities

Presentation,
discussion
and question
and answer
2 x50
minutes

Material:
process, function
and role of
entrepreneurship
References: 1]
M. Anang
Firmansyah &
Anita
Roosmawarni.
(2020).
Entrepreneurship
(Basics and
Concepts).
Pasuruan: Qiara
Media.

Material:
process, function
and role of
entrepreneurship
References: 2]
Agung Purnomo,
Acai Sudiman,
Abdurrozaq
Hasibuan,
Andriasan
Sudarso, Syafrida
Hafni Sabhrir,
Salmiah, Rini
Mastuti, Dina
Chamidah, Try
Koryati, & Janner
Simarmata.
(2020).
Entrepreneurship
Basics: For
Universities and
the Business
World. Medan:
Kita Write
Foundation.

Material:
process, function
and role of
entrepreneurship
References: 3]
Wagino, Bulkia
Rahim, Hariyadli,
Yudha Aditya F,
Ganefri, & Asmar
Yulastri. Digital
Entrepreneurship.
(2022). Padang:
CV. Muharika
Scientific House.

Material:
process, function
and role of
entrepreneurship
References: 4]
Moh. Alifuddin &
Mashur Razak.
Entrepreneurship
Strategy to Build
a Business
Empire. (2015).
Jakarta:
MAGNAScript
Publishing.

2%




Able to create
creative and
innovative ideas
about business
opportunities

Put forward
creative and
innovative ideas
about business
opportunities

Criteria:
Student
participation in class

Form of
Assessment :
Participatory Activities

Presentation,
discussion
and question
and answer
2 x50
minutes

Material: Ideas
and opportunities
in
entrepreneurship
References: 1]
M. Anang
Firmansyah &
Anita
Roosmawarni.
(2020).
Entrepreneurship
(Basics and
Concepts).
Pasuruan: Qiara
Media.

Material: Ideas
and opportunities
in
entrepreneurship
References: 2]
Agung Purnomo,
Acai Sudiman,
Abdurrozaq
Hasibuan,
Andriasan
Sudarso, Syafrida
Hafni Sabhrir,
Salmiah, Rini
Mastuti, Dina
Chamidah, Try
Koryati, & Janner
Simarmata.
(2020).
Entrepreneurship
Basics: For
Universities and
the Business
World. Medan:
Kita Write
Foundation.

Material: Ideas
and opportunities
in
entrepreneurship
References: 3]
Wagino, Bulkia
Rahim, Hariyadli,
Yudha Aditya F,
Ganefri, & Asmar
Yulastri. Digital
Entrepreneurship.
(2022). Padang:
CV. Muharika
Scientific House.

Material: Ideas
and opportunities
in
entrepreneurship
References: 4]
Moh. Alifuddin &
Mashur Razak.
Entrepreneurship
Strategy to Build
a Business
Empire. (2015).
Jakarta:
MAGNAScript
Publishing.

2%




Able to understand
the process of
starting a new
business and its
development model

Explains the
process of
starting a new
business and its
development
model

Criteria:
Student
participation in class

Form of
Assessment :
Participatory Activities

Presentation,
discussion
and question
and answer
2 x50
minutes

Material: The
process of
starting a new
business and its
development
model
References: 1]
M. Anang
Firmansyah &
Anita
Roosmawarni.
(2020).
Entrepreneurship
(Basics and
Concepts).
Pasuruan: Qiara
Media.

Material: The
process of
starting a new
business and its
development
model
References: 2]
Agung Purnomo,
Acai Sudiman,
Abdurrozaq
Hasibuan,
Andriasan
Sudarso, Syafrida
Hafni Sabhrir,
Salmiah, Rini
Mastuti, Dina
Chamidah, Try
Koryati, & Janner
Simarmata.
(2020).
Entrepreneurship
Basics: For
Universities and
the Business
World. Medan:
Kita Write
Foundation.

Material: The
process of
starting a new
business and its
development
model
References: 3]
Wagino, Bulkia
Rahim, Hariyadli,
Yudha Aditya F,
Ganefri, & Asmar
Yulastri. Digital
Entrepreneurship.
(2022). Padang:
CV. Muharika
Scientific House.

Material: The
process of
starting a new
business and its
development
model
References: 4]
Moh. Alifuddin &
Mashur Razak.
Entrepreneurship
Strategy to Build
a Business
Empire. (2015).
Jakarta:
MAGNAScript
Publishing.

2%




Able to understand
business
management and
entrepreneurial
strategies

Explains
business
management
and
entrepreneurial
strategies

Criteria:
Student
participation in class

Form of
Assessment :
Participatory Activities

Presentation,
discussion
and question
and answer
2 x50
minutes

Material:
Business
management and
entrepreneurial
strategy
References: 1]
M. Anang
Firmansyah &
Anita
Roosmawarni.
(2020).
Entrepreneurship
(Basics and
Concepts).
Pasuruan: Qiara
Media.

Material:
Business
management and
entrepreneurial
strategy
References: 2]
Agung Purnomo,
Acai Sudiman,
Abdurrozaq
Hasibuan,
Andriasan
Sudarso, Syafrida
Hafni Sabhrir,
Salmiah, Rini
Mastuti, Dina
Chamidah, Try
Koryati, & Janner
Simarmata.
(2020).
Entrepreneurship
Basics: For
Universities and
the Business
World. Medan:
Kita Write
Foundation.

Material:
Business
management and
entrepreneurial
strategy
References: 3]
Wagino, Bulkia
Rahim, Hariyadli,
Yudha Aditya F,
Ganefri, & Asmar
Yulastri. Digital
Entrepreneurship.
(2022). Padang:
CV. Muharika
Scientific House.

Material:
Business
management and
entrepreneurial
strategy
References: 4]
Moh. Alifuddin &
Mashur Razak.
Entrepreneurship
Strategy to Build
a Business
Empire. (2015).
Jakarta:
MAGNAScript
Publishing.

2%




Able to analyze the
feasibility of a
business plan

Analyze the
feasibility of the
business plan

Criteria:
Student
participation in class

Form of
Assessment :
Participatory Activities

Presentation,
discussion
and question
and answer
2 x50
minutes

Material:
Feasibility
analysis of
business plan
References: 1]
M. Anang
Firmansyah &
Anita
Roosmawarni.
(2020).
Entrepreneurship
(Basics and
Concepts).
Pasuruan: Qiara
Media.

Material:
Business plan
feasibility
analysis
References: 2]
Agung Purnomo,
Acai Sudiman,
Abdurrozaq
Hasibuan,
Andriasan
Sudarso, Syafrida
Hafni Sabhrir,
Salmiah, Rini
Mastuti, Dina
Chamidah, Try
Koryati, & Janner
Simarmata.
(2020).
Entrepreneurship
Basics: For
Universities and
the Business
World. Medan:
Kita Write
Foundation.

Material:
Feasibility
analysis of a
business plan
References: 3]
Wagino, Bulkia
Rahim, Hariyadli,
Yudha Aditya F,
Ganefri, & Asmar
Yulastri. Digital
Entrepreneurship.
(2022). Padang:
CV. Muharika
Scientific House.

Material:
Feasibility
analysis of
business plan
References: 4]
Moh. Alifuddin &
Mashur Razak.
Entrepreneurship
Strategy to Build
a Business
Empire. (2015).
Jakarta:
MAGNAScript
Publishing.

2%




Able to understand Explain business | Criteria: Presentation, Material: Use of 2%
business ethics ethics Student discussion technology in
participation in class | and question entrepreneurship
and answer Readers:
Form of 2 x50 Wagino, Bulkia
Assessment: | pinytes Rahim, Hariyad,
Participatory Activities Yudha Aditya F,
Ganefri, & Asmar
Yulastri. Digital
Entrepreneurship.
(2022). Padang:
CV. Muharika
Scientific House.
Material: Use of
technology in
entrepreneurship
Reader: Abdul
Manap. Digital
Era
Entrepreneurship
Management
Revised Edition.
(2021). Jakarta:
Mitra Discourse
Media.
Able to prepare and | Prepare the Criteria: Midterm Exam (UTS) 10%
develop a business | selected Prepare a business 2 x 50 minutes
plan business plan plan proposal
Form of
Assessment :
Participatory
Activities, Portfolio
Assessment
Able to utilize Utilizing Criteria: Practice the business Material: 6%
technology in technology in Practice the plan that has been business ethics
business plans business plans business plan that prepared Reader: M.
has been prepared 2 x 50 minutes Anang
Form of er;;;)aansyah &
Assessment : Roosmawarni.
Practice / (2020).
Performance Entrepreneurship
(Basics and
Concepts).

Pasuruan: Qiara
Media.

Material:
business ethics
Readers: Agung
Purnomo, Acai
Sudiman,
Abdurrozaq
Hasibuan,
Andriasan
Sudarso, Syafrida
Hafni Sabhrir,
Salmiah, Rini
Mastuti, Dina
Chamidah, Try
Koryati, & Janner
Simarmata.
(2020).
Entrepreneurship
Basics: For
Universities and
the Business
World. Medan:
Kita Write
Foundation.




10

Able to implement
business plans

Put into practice
the business
plan that has
been created

Criteria:
Practice the
business plan that
has been prepared

Form of
Assessment :
Practice /
Performance

Project Based Learning
2 x 50 minutes

Material:
Implementation of
the business plan
proposal that has
been prepared
References: 4]
Moh. Alifuddin &
Mashur Razak.
Entrepreneurship
Strategy to Build
a Business
Empire. (2015).
Jakarta:
MAGNAScript
Publishing.

Material:
Implementation of
the business plan
proposal that has
been prepared.
References: 1]
Muhammad Rifai
& Husinsah.
Entrepreneurship
and Small
Business
Management.
(2022). Medan:
Perdana
Publishing.

Material:
Implementation of
the business plan
proposal that has
been prepared
References: 2]
Abdul Manap.
Digital Era
Entrepreneurship
Management
Revised Edition.
(2021). Jakarta:
Mitra Discourse
Media.

Material:
Implementation of
business plan
proposals that
have been
prepared
References: 3]
Rizky Ameliah,
Umar Abdul Azis,
Gerhan Ghofari,
Birgitta Purnama
Putri, Riska
Agustin,
Elizabeth Winda
Alfanisa, &
Mohammad Diaz
Praditya. Digital
Entrepreneurship
Strategy A Guide
for MSMEs,
Startups, and E-
Commerce.
(2018). Jakarta:
Ministry of
Communication
and Information,
Center for Digital
Society, and
Cyber Kreasi.

6%




11

Able to implement
business plans

Put into practice
the business
plan that has
been created

Criteria:
Practice the
business plan that
has been prepared

Form of
Assessment :
Practice /
Performance

Project Based Learning
2 x 50 minutes

Material:
Implementation of
the business plan
proposal that has
been prepared
References: 4]
Moh. Alifuddin &
Mashur Razak.
Entrepreneurship
Strategy to Build
a Business
Empire. (2015).
Jakarta:
MAGNAScript
Publishing.

Material:
Implementation of
the business plan
proposal that has
been prepared.
References: 1]
Muhammad Rifai
& Husinsah.
Entrepreneurship
and Small
Business
Management.
(2022). Medan:
Perdana
Publishing.

Material:
Implementation of
the business plan
proposal that has
been prepared
References: 2]
Abdul Manap.
Digital Era
Entrepreneurship
Management
Revised Edition.
(2021). Jakarta:
Mitra Discourse
Media.

Material:
Implementation of
business plan
proposals that
have been
prepared
References: 3]
Rizky Ameliah,
Umar Abdul Azis,
Gerhan Ghofari,
Birgitta Purnama
Putri, Riska
Agustin,
Elizabeth Winda
Alfanisa, &
Mohammad Diaz
Praditya. Digital
Entrepreneurship
Strategy A Guide
for MSMEs,
Startups, and E-
Commerce.
(2018). Jakarta:
Ministry of
Communication
and Information,
Center for Digital
Society, and
Cyber Kreasi.

6%




12

Able to implement
business plans

Put into practice
the business
plan that has
been created

Criteria:
Practice the
business plan that
has been prepared

Form of
Assessment :
Practice /
Performance

Project Based Learning
2 x 50 minutes

Material:
Implementation of
the business plan
proposal that has
been prepared
References: 4]
Moh. Alifuddin &
Mashur Razak.
Entrepreneurship
Strategy to Build
a Business
Empire. (2015).
Jakarta:
MAGNAScript
Publishing.

Material:
Implementation of
the business plan
proposal that has
been prepared.
References: 1]
Muhammad Rifai
& Husinsah.
Entrepreneurship
and Small
Business
Management.
(2022). Medan:
Perdana
Publishing.

Material:
Implementation of
the business plan
proposal that has
been prepared
References: 2]
Abdul Manap.
Digital Era
Entrepreneurship
Management
Revised Edition.
(2021). Jakarta:
Mitra Discourse
Media.

Material:
Implementation of
business plan
proposals that
have been
prepared
References: 3]
Rizky Ameliah,
Umar Abdul Azis,
Gerhan Ghofari,
Birgitta Purnama
Putri, Riska
Agustin,
Elizabeth Winda
Alfanisa, &
Mohammad Diaz
Praditya. Digital
Entrepreneurship
Strategy A Guide
for MSMEs,
Startups, and E-
Commerce.
(2018). Jakarta:
Ministry of
Communication
and Information,
Center for Digital
Society, and
Cyber Kreasi.

6%
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Able to implement
business plans

Put into practice
the business
plan that has
been created

Criteria:
Practice the
business plan that
has been prepared

Form of
Assessment :
Practice /
Performance

Project Based Learning
2 x 50 minutes

Material:
Implementation of
the business plan
proposal that has
been prepared
References: 4]
Moh. Alifuddin &
Mashur Razak.
Entrepreneurship
Strategy to Build
a Business
Empire. (2015).
Jakarta:
MAGNAScript
Publishing.

Material:
Implementation of
the business plan
proposal that has
been prepared.
References: 1]
Muhammad Rifai
& Husinsah.
Entrepreneurship
and Small
Business
Management.
(2022). Medan:
Perdana
Publishing.

Material:
Implementation of
the business plan
proposal that has
been prepared
References: 2]
Abdul Manap.
Digital Era
Entrepreneurship
Management
Revised Edition.
(2021). Jakarta:
Mitra Discourse
Media.

Material:
Implementation of
business plan
proposals that
have been
prepared
References: 3]
Rizky Ameliah,
Umar Abdul Azis,
Gerhan Ghofari,
Birgitta Purnama
Putri, Riska
Agustin,
Elizabeth Winda
Alfanisa, &
Mohammad Diaz
Praditya. Digital
Entrepreneurship
Strategy A Guide
for MSMEs,
Startups, and E-
Commerce.
(2018). Jakarta:
Ministry of
Communication
and Information,
Center for Digital
Society, and
Cyber Kreasi.

6%
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Able to implement
business plans

Put into practice
the business
plan that has
been created

Criteria:
Practice the
business plan that
has been prepared

Form of
Assessment :
Practice /
Performance

Project Based Learning
2 x 50 minutes

Material:
Implementation of
the business plan
proposal that has
been prepared
References: 4]
Moh. Alifuddin &
Mashur Razak.
Entrepreneurship
Strategy to Build
a Business
Empire. (2015).
Jakarta:
MAGNAScript
Publishing.

Material:
Implementation of
the business plan
proposal that has
been prepared.
References: 1]
Muhammad Rifai
& Husinsah.
Entrepreneurship
and Small
Business
Management.
(2022). Medan:
Perdana
Publishing.

Material:
Implementation of
the business plan
proposal that has
been prepared
References: 2]
Abdul Manap.
Digital Era
Entrepreneurship
Management
Revised Edition.
(2021). Jakarta:
Mitra Discourse
Media.

Material:
Implementation of
business plan
proposals that
have been
prepared
References: 3]
Rizky Ameliah,
Umar Abdul Azis,
Gerhan Ghofari,
Birgitta Purnama
Putri, Riska
Agustin,
Elizabeth Winda
Alfanisa, &
Mohammad Diaz
Praditya. Digital
Entrepreneurship
Strategy A Guide
for MSMEs,
Startups, and E-
Commerce.
(2018). Jakarta:
Ministry of
Communication
and Information,
Center for Digital
Society, and
Cyber Kreasi.

6%
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Able to evaluate
the selected
business plan

Evaluate the
results of the
business plan
options that
have been
implemented

Criteria:
Present the
business results that
have been achieved

Form of
Assessment :
Project Results
Assessment / Product
Assessment, Portfolio
Assessment

Presentation,
discussion
and question
and answer
2 x50
minutes

Material: Final
report on the
results of the
business plan
that has been put
into practice
References: 4]
Moh. Alifuddin &
Mashur Razak.
Entrepreneurship
Strategy to Build
a Business
Empire. (2015).
Jakarta:
MAGNAScript
Publishing.

Material: Final
report on the
results of the
business plan
that has been put
into practice
References: 1]
Muhammad Rifai
& Husinsah.
Entrepreneurship
and Small
Business
Management.
(2022). Medan:
Perdana
Publishing.

Material: Final
report on the
results of the
business plan
that has been put
into practice
References: 2]
Abdul Manap.
Digital Era
Entrepreneurship
Management
Revised Edition.
(2021). Jakarta:
Mitra Discourse
Media.

Material: Final
report on the
results of the
business plan
that has been put
into practice
References: 3]
Rizky Ameliah,
Umar Abdul Azis,
Gerhan Ghofari,
Birgitta Purnama
Putri, Riska
Agustin,
Elizabeth Winda
Alfanisa, &
Mohammad Diaz
Praditya. Digital
Entrepreneurship
Strategy A Guide
for MSMEs,
Startups, and E-
Commerce.
(2018). Jakarta:
Ministry of
Communication
and Information,
Center for Digital
Society, and
Cyber Kreasi.

15%
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Able to
present/present
business results

Produce a final
report on the
business plan
that has been
put into practice

Criteria:
Present/present the
business results that
have been achieved

Form of
Assessment :
Project Results
Assessment / Product
Assessment, Portfolio
Assessment

Final
Semester
Examination
(UAS)

2 x50
minutes

Material: Final
report on the
results of the
business plan
that has been put
into practice
References: 4]
Moh. Alifuddin &
Mashur Razak.
Entrepreneurship
Strategy to Build
a Business
Empire. (2015).
Jakarta:
MAGNAScript
Publishing.

Material: Final
report on the
results of the
business plan
that has been put
into practice
References: 1]
Muhammad Rifai
& Husinsah.
Entrepreneurship
and Small
Business
Management.
(2022). Medan:
Perdana
Publishing.

Material: Final
report on the
results of the
business plan
that has been put
into practice
References: 2]
Abdul Manap.
Digital Era
Entrepreneurship
Management
Revised Edition.
(2021). Jakarta:
Mitra Discourse
Media.

Material: Final
report on the
results of the
business plan
that has been put
into practice
References: 3]
Rizky Ameliah,
Umar Abdul Azis,
Gerhan Ghofari,
Birgitta Purnama
Putri, Riska
Agustin,
Elizabeth Winda
Alfanisa, &
Mohammad Diaz
Praditya. Digital
Entrepreneurship
Strategy A Guide
for MSMEs,
Startups, and E-
Commerce.
(2018). Jakarta:
Ministry of
Communication
and Information,
Center for Digital
Society, and
Cyber Kreasi.

25%

Evaluation Percentage Recap: Project Based Learning

No | Evaluation Percentage
1. | Participatory Activities 19%
2. | Project Results Assessment / Product Assessment 20%
3. | Portfolio Assessment 25%
4 Practice / Performance 36%

100%




Notes
1.

o a0 ~ w D

© o~

10.
11.
12.

Learning Outcomes of Study Program Graduates (PLO - Study Program) are the abilities possessed by each Study
Program graduate which are the internalization of attitudes, mastery of knowledge and skills according to the level of their
study program obtained through the learning process.

The PLO imposed on courses are several learning outcomes of study program graduates (CPL-Study Program) which are
used for the formation/development of a course consisting of aspects of attitude, general skills, special skills and knowledge.
Program Objectives (PO) are abilities that are specifically described from the PLO assigned to a course, and are specific to
the study material or learning materials for that course.

Subject Sub-PO (Sub-PO) is a capability that is specifically described from the PO that can be measured or observed and is
the final ability that is planned at each learning stage, and is specific to the learning material of the course.

Indicators for assessing ability in the process and student learning outcomes are specific and measurable statements that
identify the ability or performance of student learning outcomes accompanied by evidence.

Assessment Criteria are benchmarks used as a measure or measure of learning achievement in assessments based on
predetermined indicators. Assessment criteria are guidelines for assessors so that assessments are consistent and unbiased.
Criteria can be quantitative or qualitative.

Forms of assessment: test and non-test.

Forms of learning: Lecture, Response, Tutorial, Seminar or equivalent, Practicum, Studio Practice, Workshop Practice, Field
Practice, Research, Community Service and/or other equivalent forms of learning.

Learning Methods: Small Group Discussion, Role-Play & Simulation, Discovery Learning, Self-Directed Learning,
Cooperative Learning, Collaborative Learning, Contextual Learning, Project Based Learning, and other equivalent methods.
Learning materials are details or descriptions of study materials which can be presented in the form of several main points
and sub-topics.

The assessment weight is the percentage of assessment of each sub-PO achievement whose size is proportional to the
level of difficulty of achieving that sub-PO, and the total is 100%.

TM=Face to face, PT=Structured assignments, BM=Independent study.
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