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Short This course examines product development in the form of finished goods, services, learning resources and science learning media and
Course services starting from analyzing market needs, testing product feasibility, producing and marketing the products that have been produced.
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Mastering Identify Criteria: AssignmentPerformance 0%
g‘;ﬁ{ggg@' and tcfg)enocfggfsﬁ'n 1.1. Suitability of | analysis application of
concepts in the the field of theoretical 3 X 50 theory
field of science that products
entrepreneurship in | can be used 2.2. Theoretical
:ahdeugg{idogf fﬁ:ﬁ;ﬁz grsnrepreneurial feasibility
science and products. 3.3 En_"lplrlcal
technology to Feasibility
explore data and
information in
developing
products that have
selling value
according to their
field of expertise
Mastering Identify Criteria: AssignmentPerformance 0%
?;ﬁgﬁ@' and g:)en%r:[glt%iln 1.1. Suitability of | analysis application of
concepts in the the field of theoretical 3 X 50 theory
field of science that products
entrepreneurship in | can be used 2.2. Theoretical
:ehdeugg{idogf Bﬁ:ﬁ;ﬁz g?\trepreneurial feasibility
science and products. 3.3 En_ﬂ'p,',”cal
technology to Feasibility
explore data and
information in
developing
products that have
selling value
according to their
field of expertise
Mastering Identify Criteria: AssignmentPerformance 0%
;“,f,;i.’f;‘g.i' and L‘:;%f:;'t?;'n 1.1. Suitability of | analysis application of
concepts in the the field of theoretical 3 X 50 theory
field of science that products
entrepreneurship in | can be used 2.2. Theoretical
fahdeugg{?ogf Eﬁ:ﬁgﬁz gﬁtrepreneurial feasibility
science and products. 33 Err_1p_|_r|cal
technology to Feasibility
explore data and
information in
developing
products that have
selling value
according to their
field of expertise
Design and 1.Designing | Criteria: Performance 0%
dE\éetbpt ﬁ:OdUCtS, products Theoretical and Assignments (process)
and test the h iri ibili
feasibility of having that sylt empirical feasibility | 3 x 50
sales value and in your field of
accordance with expertise
their field of 2.Develop
expertise. Utilizing : d
science and products
technology to that have
search for data and been
information in designed
developing :
products that have 3.Tes§|n'g the
sales value in feasibility of
accordance with products
their field of that have
expertise selling
value
Design and 1.Designing | Criteria: Performance 0%
deéetlopt ﬁ:OUUCtS, products Theoretical and Assignments (process)
and test the h iri ibili
feasibilty of having that s_u|t empirical feasibility | 3 x 50
sales value and in your field of
accordance with expertise
their field of 2.Develop
expertise. Utilizing : d
science and products
technology to that have
search for data and been
information in designed
developing -
products that have 3.Test_|n_g the
sales value in feasibility of
accordance with products
their field of that have
expertise selling

value




6 Design and 1.Designing | Criteria: Performance 0%
deéetlopt ﬁ:oducts, products Theoreticlz?l antiJ | Assignments (process)
and test the h empirical feasibili
feasibility of having that suit P v |3x50
sales value and in your field of
accordance with expertise
their field of 2.Develop
expertise. Utilizing d
science and products
technology to that have
search for data and been
information in designed
developing -
products that have 3.Test‘|n_g_ the
sales value in feasibility of
accordance with products
their field of that have
expertise selling

value

7 Design and 1.Designing | Criteria: Performance 0%
de;etlopt }tt)':OdUCtS, products Theoretical and Assignments (process)
and test the ) empirical feasibili
feasibility of having that suit P v |3x50
sales value and in your field of
accordance with expertise
their field of 2.Develop
expertise. Utilizing d
science and products
technology to that have
search for data and been
information in designed
developing ;
products that have 3.Test_|n_g_ the
sales value in feasibility of
accordance with products
their field of that have
expertise selling

value
8 Midterm exam 1.Develop Criteria: Presentation 0%
roducts The length of time | 3 X 50
fhat rL:ave for achieving BEP
on a product

been
designed

2.Testing the
feasibility of
products
that have
selling
value

9 Responsible for Develop and Criteria: Presentation and sales 0%
developing and market The length of time | process
marketing products | products that for achieving BEP | 3 x 50
that have been have been on a product
produced and produced and
tested for suitability | tested for

suitability

10 Responsible for Develop and Criteria: Presentation and sales 0%
developing and market The length of time | process
marketing products | products that for achieving BEP | 3 x 50
that have been have been on a product
produced and produced and
tested for suitability | tested for

suitability

11 Responsible for Develop and Criteria: Presentation and sales 0%
developing and market The length of time | process
marketing products | products that for achieving BEP | 3 x 50
that have been have been on a product
produced and produced and
tested for suitability | tested for

suitability

12 Responsible for Develop and Criteria: Presentation and sales 0%
developing and market The length of time | process
marketing products products that for achieving BEP | 3 x 50
that have been have been on a product
produced and produced and
tested for suitability | tested for

suitability

13 Responsible for Develop and Criteria: Presentation and sales 0%
developing and market The length of time | process
marketing products | products that for achieving BEP | 3 x 50
that have been have been on a product
produced and produced and
tested for suitability | tested for

suitability

14 Responsible for Develop and Criteria: Presentation and sales 0%
developing and market The length of time | process
marketing products | products that for achieving BEP | 3 x 50
that have been have been on a product
produced and produced and
tested for suitability | tested for

suitability




15 Responsible for Develop and Criteria: Presentation and sales 0%
developing and market The length of time | process
marketing products products that for achieving BEP | 3 x 50
that have been have been on a product
produced and produced and
tested for suitability | tested for
suitability
16 0%
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Learning Outcomes of Study Program Graduates (PLO - Study Program) are the abilities possessed by each Study Program
graduate which are the internalization of attitudes, mastery of knowledge and skills according to the level of their study program
obtained through the learning process.

The PLO imposed on courses are several learning outcomes of study program graduates (CPL-Study Program) which are used
for the formation/development of a course consisting of aspects of attitude, general skills, special skills and knowledge.

Program Objectives (PO) are abilities that are specifically described from the PLO assigned to a course, and are specific to the
study material or learning materials for that course.

Subject Sub-PO (Sub-PO) is a capability that is specifically described from the PO that can be measured or observed and is the
final ability that is planned at each learning stage, and is specific to the learning material of the course.

Indicators for assessing ability in the process and student learning outcomes are specific and measurable statements that
identify the ability or performance of student learning outcomes accompanied by evidence.

Assessment Criteria are benchmarks used as a measure or measure of learning achievement in assessments based on
predetermined indicators. Assessment criteria are guidelines for assessors so that assessments are consistent and unbiased.
Criteria can be quantitative or qualitative.

Forms of assessment: test and non-test.

Forms of learning: Lecture, Response, Tutorial, Seminar or equivalent, Practicum, Studio Practice, Workshop Practice, Field
Practice, Research, Community Service and/or other equivalent forms of learning.

Learning Methods: Small Group Discussion, Role-Play & Simulation, Discovery Learning, Self-Directed Learning, Cooperative
Learning, Collaborative Learning, Contextual Learning, Project Based Learning, and other equivalent methods.

Learning materials are details or descriptions of study materials which can be presented in the form of several main points and
sub-topics.

The assessment weight is the percentage of assessment of each sub-PO achievement whose size is proportional to the level of
difficulty of achieving that sub-PO, and the total is 100%.

TM=Face to face, PT=Structured assignments, BM=Independent study.
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