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Learning Project Based Learning
model
Program PLO study program that is charged to the course
Learnin
Outcom%s PLO-3 Develop logical, critical, systematic and creative thinking in carrying out specific work in their field of expertise and in
(PLO) accordance with work competency standards in the field concerned
PLO-6 Able to design, implement and produce graphic design work both manually and digitally.
Program Objectives (PO)
PO-1 Students are able to apply design methods to promotional design
PO -2 Students are able to complete advertising promotion projects
PO -3 Students are able to present the results of advertising promotion projects
PLO-PO Matrix
P.O PLO-3 PLO-6
PO-1
PO-2
PO-3
PO Matrix at the end of each learning stage (Sub-PO)
P.O Week
2 3 4 5 6 7 8 9 10 11 12 13 14 15 16
PO-1
PO-2
PO-3
Short Course to explain forms of collaboration with work partners (clients) in solving advertising or product promotion (goods and services)
Course problems as integrated marketing communications activities. Study material regarding the scope of advertising activities, the process of
Description | designing advertising graphic design work and its application in solving product promotion problems from work partners (clients). Lectures
are delivered using case study and project-based strategies.
References | Main :
1. Moriarty, Sandra, dkk. 2011. Advertising . Jakarta: Kencana.
2. Palupi, Hastono D. 2006. Advertising that Sells . Jakarta: Gramedia Pustaka Utama.
3. Santosa, Sigit. 2009. Creative Advertising . Jakarta: Elex Media Komputindo.
4. Simp, Terence A. 2003. Periklanan Promosi Aspek Tambahan Komunikasi Pemasaran Terpadu . Jakarta: Erlangga
Supporters:
1. Kristiana, Nova. 2022. Buku AJar Mahasiswa Desain Grafis Aplikatif, Klaten : Lakeisha
Supporting | Nova Kristiana, S.Sn., M.Sn.
lecturer
Help Learning,
. el : Learning methods,
E;r:;ad ;’;‘:::g; of Ealia Student Assignments, Learning A ¢
5 Estimated time q ssessmen
Week: [ 1 materials Weight (%)




Stage Indicator Criteria & Form Offline ( Online ( online ) [ References ]
(Sub-PO) offline )
(1) (2) (3) (4) (5) (6) (7) (8)
1 Able to understand 1.Students can Criteria: Lectures, Material: 4%
application graphic explain the Complete and correct | discussions, Application
design. scope of descriptions, questions graphic design
. . submitted on time. and References:
graphic design answers Simp, Terence
andits Form of Assessment : assignménts A. 2003
) aslzﬂjlzﬁttlsor;; Participatory Activities | 5y 50 Advertising
. > Promotion
explain product Additional
advertising and Aspects of
PSAs. Integrated
3.Students can Marketing
explain the Communication.
process of Jakarta:
designing Erlangga
advertising
graphic design Material: scope
work. of Graphic
Design
Reader:
Kristiana, Nova.
2022. Textbook
for Applicative
Graphic Design
Students,
Klaten:
Lakeisha
2 Able to understand 1.Students can Criteria: Lectures, Material: media 2%
the mix of media in explain Complete and correct | discussions, mix in
advertising advertisin descriptions, questions advertising
f 9 submitted on time. and Reference:
media and their answers sim Tere}wce
o W i
5 media mix. Form of Assessment : assignménts A 2F0)’03
.Studgnts can Participatory Activities | 5 50 Advertising
explain the Promotion
purpose of Additional
advertising Aspects of
media mix Integrated
3.Students can Marketing
identify Communication.
advertising Jakarta:
media mix Erlangga
strategies.
Material:
Advertising
media
Reader:
Kristiana, Nova.
2022. Textbook
for Applicative
Graphic Design
Students,
Klaten:
Lakeisha
3 Able to design 1.Students can Criteria: Lectures, Material: 5%
gorporate Iientlty explain the 1.Formalistic aspect | discussions, Corporate
esign wor stages of the 2.Expressive aspect | questions identity design
corporate 3.Instrumentalistic and ggfereTnce:
identity design aspect answers, imp, 'erence
process 4 .Originality aspect assignments A 2003’.
2 X 50 Advertising
2.Students can Promoti
i Form of Assessment : romotion
explain the o A, Additional
t of Participatory Activities,
concept 0 Proi Aspects of
te roject Results
corpora Assessment / Product Integrated
identity design Marketin,
Assessment 9
3.Students can Communication.
design Jakarta:
corporate Erlangga
identity designs
Material:
design methods
References:

Kristiana, Nova.
2022. Textbook
for Applicative
Graphic Design
Students,
Klaten:
Lakeisha




Able to design 1.Students can Criteria: Lectures, Material: 5%
gg;;i)grr]avt\t’eolrtientlty explain the 1.Formalis_tic aspect | discussions, Corporate
stages of the 2.Expressive aspect | questions identity design
corporate 3.Instrumentalistic and ggfere_[r_me:
identity design aspect answers, imp, Terence
process 4 Originality aspect | @ssignments A. 2003
2.Students can 2X50 Advertising
. Promotion
explain the Forr'n'of Assess_njgnt : Aitiona
concept of Participatory Activities, P d lo[na p
corporate Project Results Instperc ?e(;
identity design Assessment / Product egrat
3 Y Assessment Marketing
.Students can Communication.
design Jakarta:
corporate Erlangga
identity designs
Material: Vsual
Identity
Reader:
Kristiana, Nova.
2022. Textbook
for Applicative
Graphic Design
Students,
Klaten:
Lakeisha
Able to design 1.Students can Criteria: Lectures, Material: 2%
g;ostijur;:tv\l’cci)?lrgtlty explain the 1.Formalistic aspect | discussions, Product identity
g stages of the 2.Expressive aspect | questions design
product identity 3.Instrumentalistic | and References:
design design aspect answers, Moriarty,
process 4.Aspect of assignments Sandra, et al.
2.Students can originality. 2X50 2011.
.formulate Advertising.
product identity | Form of Assessment : ‘](‘Z’;ir;%a
design Participatory Activities -
concepts Material:
3.§tuQents an " Product identity
esign produc desian
identity design Reager:
work Kristiana, Nova.
2022. Textbook
for Applicative
Graphic Design
Students,
Klaten:
Lakeisha
Able to design 1.Students can Criteria: Lectures, Material: 2%
gg;fiiurf]?tv\lgfgmy explain the 1.Formalistic aspect | discussions, Product identity
: stages of the 2.Expressive aspect | questions design
product identity 3.Instrumentalistic | and References:
design design aspect answers, Moriarty,
process 4.Aspect of assignments Sandra, et al.
2.Students can originality. 2X50 2011.
.formulate Advertising.
product identity | Form of Assessment : ‘lzl:)acgia
design Participatory Activities -
3 concepts Material:
S Prodc ity
identity design Reager:
work Kristiana, Nova.

2022. Textbook
for Applicative
Graphic Design
Students,
Klaten:
Lakeisha




Able to design print 1.Students can Criteria: Lectures, Material: Print 10%
media advertising explain the 1.Formalistic aspect | discussions, media
graphic design characteristics 2.Expressive aspect | questions advertising
work. S . :
of print media 3.Instrumentalistic | and graphic design.
advertising aspect answers, Reference§:'
2.Swdentscan | 4.Aspect of assignments. Santosa, Sigit
identify the role originality. A dve.rtis;rig ve
of print media . e
ad\'jertising Form of Assessment : ‘/]\;gjjga. Elex
3.Students can Parpupatory Activities, Komputindo
design graphic Project Results :
design works Assessment / Product -
. > | Assessment Material:
for print media advertising
advertisements media
Reader:
Kristiana, Nova.
2022. Textbook
for Applicative
Graphic Design
Students,
Klaten:
Lakeisha
Able to design print 1.Students can Criteria: Lectures, Material: Print 15%
media advertising explain the 1.Formalistic aspect | discussions, media
%‘?r’f(hlc design characteristics 2. Expressive aspect | questions advertising
' of print media 3.Instrumentalistic | and graphic design.
advertising aspect answers, References:
2.Students can 4 .Aspect of gs;lggments. gggéosg' 3’[9”'
identify the role originality. Adver tis;:ig ive
of print media . Bl
ad\F/)ertising Form of Assessment : ﬁ:;;ta, Elex
3.Students can | Project Results Komputindo.
design graphic Assessment / Product
design works Assessment Material:
for print media advertising
advertisements media
Reader:
Kristiana, Nova.
2022. Textbook
for Applicative
Graphic Design
Students,
Klaten:
Lakeisha
Able to design POP 1.Students can Criteria: Lectures, Material: 5%
media advertising explain the 1.Formalistic aspect | discussions, Graphic design
\?Vrj‘rﬁ’(h'c design meaning and 2.Expressive aspect | questions for POP media
' role of POP 3.Instrumentalistic | and advertisements
media aspect answers, Library: o
advertising 4 .Aspect of ezls;;ggments. ?ggg)sg S'tg't'
2.Students can originality. A dve‘rtis;rig ve
identify the - Ele
p,ocefsys of Form of Assessment : ‘I\];:;ga' Elex

designing POP
media
advertisements
3.Students can
design graphic
design work for
POP media

advertisements.

Project Results
Assessment / Product
Assessment

Komputindo.

Material:
Graphic design
for POP media
advertisements
Reader:
Kristiana, Nova.
2022. Textbook
for Applicative
Graphic Design
Students,
Klaten:
Lakeisha




10 Able to design the 1.Students can Criteria: Lectures, Material: 5%
concept of graphic explain the 1.Formalistic aspect | discussions, Graphic design
ggsggs\‘/ivr?rkrggrdia meaning and 2.Expressive aspect | questions for poster media

9 isti and advertisements
posters. role of poster 3.Instrumentalistic
media aspect answers, Refergnce:
advertising 4 .Aspect of gs;ggments galgg (') 6H astono
2.Students can originality A;jvertis‘ing that
gjhee:gz::?iitics Form of Assessment : gfg;:;.’;ar ta:
of poster media | Froject Results Pustaka Utama
advertising Assessment / Product .
3.Students can | ASSessment Material:
formulate the advertising
concept of media
poster media Reader:
advertising Kristiana, Nova.
design work. 2022. Textbook
for Applicative
Graphic Design
Students,
Klaten:
Lakeisha

11 Able to design the 1.Students can Criteria: Lectures, Material: 5%
concept of graphic explain the 1.Formalistic aspect | discussions, Graphic design
ggig%g;’r%krggaia meaning and 2.Expressive aspect | guestions for poster media
posters. role of poster 3.Instrumentalistic | and advertisements

media aspect answers, Reference:
advertising 4 .Aspect of gs; |ggments galgg (’) 6H astono
2.Students can originality Aaverti§ing that
fhe;gfé;?iiﬁcs For_m of Assessment : gfg;g;’;ar ta;
of poster media | Project Results Pustaka Utama
advertising Assessment / Product )
3.Studentscan | ASSessment Material:
formulate the advertising
concept of media
poster media Reader:
advertising Kristiana, Nova.
design work. 2022. Textbook
for Applicative
Graphic Design
Students,
Klaten:
Lakeisha

12 Able to design the 1.Students can Criteria: Lectures, Material: 5%
concept of graphic explain the 1.Formalistic aspect | discussions, Graphic design
ﬁ?g:gnqgé?;k for meaning and 2.Expressive aspect | duestions for fyer media
advertisements. types of leaflet 3.Instrumentalistic Z:gwers i(iit\)/re;ltfls.ements

medla_ . aspect assignments. Santos}{a, Sigit.
advertising 4 Aspect of S
2.Students can originality 2 X50 20009. Q(eat/ve
. ) Advertising.
; roject Results :
g;l/eee:ftli;tnrgedla Assessment / Product Komputindo.
3.Students can | ASSessment Material:
identify the role advertising
of leaflet media media
advertising Reader:
4.Students can Kristiana, Nova.
design 2022. Textbook
concepts for for Applicative
graphic design Graphic Design
work in flyer Students,
media Klaten:
advertisements. Lakeisha

13 Able to design the 1.Students can Criteria: Lectures, Material: 5%
concept of graphic explain the 1.Formalistic aspect | discussions, Graphic design
ﬁgg;gnqgj?ék for meaning and 2 Expressive aspect | questions for flyer media
advertisements. types of leaflet 3.Instrumentalistic gggwers i?gglt‘iemems

i aspect ' :
;ndev(:elii sing 4. As‘;)ect of assignments. Santosa, Sigit.
2.Students can originality 2X50 2009. Creative
) ) Advertising.
gjheeﬂggé?;tics Form of Assessment : ﬁ:;ga: Elex
of leaflet media | Project Resuits Komputindo
advertising Assessment / Product ’
3.Students can | AASSessment Material:
identify the role advertisir}g
of leaflet media media
advertising Reader:
4 Students can Kristiana, Nova.
design 2022. Textbook

concepts for
graphic design
work in flyer
media

advertisements.

for Applicative
Graphic Design
Students,
Klaten:
Lakeisha




14 Able to design the 1.Students can Criteria: Practice Material: 10%
ggg_cenpt %frgrf%pr)mc explain the 1.Formalistic aspect | Studio Graphic design
bi”b'ga,‘(’,"media meaning and 2.Expressive aspect | Project for billboard
advertising. types of 3.Instrumentalistic | Based media

billboard media aspect Learning, advertising.
advertising 4 Aspect of Discussion in References:
2.Students can originality. groups Palupi, Hastono
identify the . b. 2006.
characteristics | Form of Assessment : Phase 1. Advertising thf';!t
! Project Results Detgrmlnlng Sells. Ja/(arra.
of billboard Assessment / Product | Basic Gramedia
media i
» Assessment Questions Pustaka Utama.
advertising Lecturer

3.Students can asks: Material:
identify the role Develop advertising
of billboard design media
media concept Reader:
advertising Students Kristiana, Nova.

4 Students can respond to 2022. Textbook
design graphic lecturer's for Applicative
design statement. Graphic Design
concepts for The lecturer Students,
billboard media asks: Design Klaten:

. a billboard L akeisha

advertisements. media
advertising
design.
Students
create a
billboard
media
advertising
design.
Phase 2:
Develop a
project plan.
Develop a
schedule.
The lecturer
makes an
agreement
on the final
deadline for
submitting
the project.
Students
prepare a
timeline for
completing
the project.
Phase 3:
Develop a
schedule
. The lecturer
makes an
agreement
on the final
deadline for
submitting
the project.
Students
develop a
timeline for
completing
the
5 X 50
project

15 Able to design the 1.Students can Criteria: Practice Material: 10%
gggicenp\tlv%frgr%rr)hlc explain the 1.Formalistic aspect | Studio Graphic design
bi”bgard media meaning and 2.Expressive aspect | Project for billboard
advertising. types of 3.Instrumentalistic | Based media

billboard media aspect Lt_aarnlng, ) advertising. .
advertising 4 Aspect of Discussion in References:

2 Students can originality. groups Palupi, Hastono
identify the . D. 2006.
characteristics | Form of Assessment : Phas'e 4 Advertising thf’ﬂ

' Project Reslts Monitoring Sells. Ja_karta.
of billboard Assessment / Product | The lecturer Gramedia
media i

. Assessment monitors the Pustaka Utama.
advertising student

3.Students can process of Material:
identify the role coII_ecting advertising
of billboard project media
media results. Reader:
advertising Students Kristiana, Nova.

4 Students can submit their 2022. Textbook
design graphic work for Applicative
design according to Graphic Design
concepts for Ex;ﬁ;ﬁfgf Students,

f f Klaten:
billboard media 5 X 50 Lakeisha

advertisements.




16

Able to design the 1.Students can Criteria: Practicing Material:
gonpept of Erfapmc explain the 1.Formalistic aspect | Studio Graphic design
bﬁl?)lggr\év?\ged?a: meaning and 2.Expressive aspect | Project for billboard
advertising. types of 3.Instrumentalistic | Based media
billboard media aspect Learning, advertising.
advertising 4 Aspect of Discussion in References:
2.Students can originality. groups galgg&Has[ono
identify the . dvertic
Characotcs | Form of Assessment | 712565, At e
of bilboard | et/ Product | Resuls Grameda
media Students Pustaka Utama.
i Assessment
advertising explain and
3.Students can present Material:
identify the role the lecturer's advertising
of billboard results, media
media accuracy of Reader:
advertising billboard Kristiana, Nova.
4 Students can media 2022. Textbook
design graphic advertising for Applicative
design design Graphic Design
concepts for Phase 6: z;’gen’?ts'
e craaion o
Experience
Students
revise if the
work
produced
has not
reached the
standards
set.
The lecturer
gives the
students time
to reflect and
revise the
project.
The lecturer
provides
suggestions
and input on
the project.
5 X 50

10%

Evaluation Percentage Recap: Project Based Learning

No | Evaluation Percentage
1. | Participatory Activities 20%
2. | Project Results Assessment / Product Assessment 80%

100%

Notes
1.

2 T

© o~

10.
11.
12.

Learning Outcomes of Study Program Graduates (PLO - Study Program) are the abilities possessed by each Study Program
graduate which are the internalization of attitudes, mastery of knowledge and skills according to the level of their study program
obtained through the learning process.

The PLO imposed on courses are several learning outcomes of study program graduates (CPL-Study Program) which are used
for the formation/development of a course consisting of aspects of attitude, general skills, special skills and knowledge.

Program Objectives (PO) are abilities that are specifically described from the PLO assigned to a course, and are specific to the
study material or learning materials for that course.

Subject Sub-PO (Sub-PO) is a capability that is specifically described from the PO that can be measured or observed and is the
final ability that is planned at each learning stage, and is specific to the learning material of the course.

Indicators for assessing ability in the process and student learning outcomes are specific and measurable statements that
identify the ability or performance of student learning outcomes accompanied by evidence.

Assessment Criteria are benchmarks used as a measure or measure of learning achievement in assessments based on
predetermined indicators. Assessment criteria are guidelines for assessors so that assessments are consistent and unbiased.
Criteria can be quantitative or qualitative.

Forms of assessment: test and non-test.

Forms of learning: Lecture, Response, Tutorial, Seminar or equivalent, Practicum, Studio Practice, Workshop Practice, Field
Practice, Research, Community Service and/or other equivalent forms of learning.

Learning Methods: Small Group Discussion, Role-Play & Simulation, Discovery Learning, Self-Directed Learning, Cooperative
Learning, Collaborative Learning, Contextual Learning, Project Based Learning, and other equivalent methods.

Learning materials are details or descriptions of study materials which can be presented in the form of several main points and
sub-topics.

The assessment weight is the percentage of assessment of each sub-PO achievement whose size is proportional to the level of
difficulty of achieving that sub-PO, and the total is 100%.

TM=Face to face, PT=Structured assignments, BM=Independent study.
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